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Wolf Package Competition 


Members who are interested in entering their 
packages in the Wolf Package Competition should 
write to the Managing Director at 20 Vesey Street, 
New York, N. Y. 

Some new features of the Wolf Package Compe- 
tition are: 
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1. All entries will be shown in an exhibit at The 
Art Center, New York, N. Y., and an exhibit 
of at least a selected group of entries will be 
shown in a number of museums and educa- 
tional institutions in cities outside New York. 

. Honorary awards will be made for each of sev- 
eral classes of packages. 


Management 


Reduced Railroad Rates for Annual Meeting 
of American Society of Mechanical 
Engineers 


Those who attend the joint meetings of The Man- 
agement Division of the American Society of 
Mechanical Engineers and the American Manage- 
ment Association in New York, November 30-De- 
cember 4, should apply to ticket agent for reduced 
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20 Vesey Street, New York, N. Y. 





fare certificates when purchasing railroad tickets to 
New York. These certificates must be validated 
during the conference at the registration desk. lf 
150 certificates are validated, return fare is reduced 
to one-half of regular rate provided the route to and 
from New York is the same. 


The American Management Association 


Office 


By CHRISTOPHER Mortey. Reprinted from The 
Saturday Review of Literature, August 1, 1931. 


“T can answer one of my friend MIsTELTOE’s ques- 
tions as to who now lives on the 1oth floor of the old 
Evening Post building at 20 Vesey Street, New 
York City. The other day a small sentimental com- 
mittee of the 3 Hours for Lunch Club met—comme 
autrefois, as they say in Trilby—at Mendoza’s book- 
shop on Ann Street. After asking the traditional 
questions as to what there might be on the shelves 
by De Quincey or George Gissing, a good French dé- 
jeuner was enjoyed in that quiet basement café on 
Frankfort Street which is a grandchild of the old 
Mouquin’s. (Mouquin’s begat Andre’s on Barclay 
Street, as oldtimers remember; and Andre’s begat 
the Goldhill.) Then, with a touch of piety, these 
researchers of perished time entered 20 Vesey Street 
aiter a lapse of 7% years. Behold, the same elevator 
starter is there, and recognized them. 

“The old editorial rooms on the 10th floor are now 
the home of the American Management Association. 
Miss Muller, in charge of the reception desk, very 
graciously allowed the pilgrims to look about. The 
big library was unchanged, save that the historic 
quarters where Dr. Canby and his colleagues first 
glimmered upon contemporary letters is now an open 
alcove. The E. P. monogram is still in the railing 
overlooking St. Paul’s graveyard from that balcony 
where the great bunting of the 3 Hours for Lunch 
Club first floated. The American Management Asso- 
ciation is a library and research-headquarters for in- 
dustrial executives and a clearing house for discus- 
sion of management practice and theory. Its mem- 
bership consists of about 4400 executives and it pub- 
lishes magazines and pamphlets dealing with business 
problems. I was relieved to see, in its List of Publi- 
cations, that the pamphlet on Office Absenteeism and 
Tardiness is out of print; perhaps hard times have 
made us more assiduous. The old shelves once filled 
by the Evening Post’s editorial library (including the 
famous incomplete set of De Quincey that I always 
meant to steal and never did) are now thick with 
reference volumes on commercial problems. Among 
these, so queer are the coincidences of this world, 
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we found a copy of ‘East Side West Side’, a novel by 
Felix Riesenberg, the Lord High Admiral of the 
Club. It is well chosen, for the amazing outburst 
about New York City (pp. 353-372 of that book) 
should be read by all the ‘junior executives’ whom 
the Management Association especially seeks to catch 
young and train. 

“The 12th floor, where the Comp. Room was, is 
now the workshop of the excellent Hagstrom Map 
Company, whose clear and efficient maps, charts and 
advertising designs we are happy to commend. Their 
salesroom is on the ground floor, what used to be the 
old Counting Room. In the attic above the 12th 
floor, where the grizzled Janitor Emeritus used to 
eat his lunch, there was no sign of that ancient moke ; 
but his throne, an old shoe-shining chair, is still 
there.” 


Reprints Available 


A Few Thoughts on the Depression, by Otto 
H. KAHN. 

Business Needs Help in Taking Up the Slack. 
Reprinted from Oil, Paint and Drug Reporter, Oc- 
tober 26th issue. 

Educational Institutions. Evening Classes. 
Pre-collegiate and high school training. Cultural 
and vocational studies. Professional or advanced 
work. Courses leading to degrees. 1931-1932. Pre- 
pared for employees of Henry L. Doherty & Com- 
pany, New York, N. Y. 

Business Recovery is Hampered by Lack of 
Forward-Thinking Leadership. Reprinted from 
Oil, Paint and Drug Reporter, July 20th issue. 

Less Unemployment Through Stabilization of 
Operations. A report to FRANKLIN D. RoosEvELT 
by the Governor’s Commission on Unemployment 
Problems for the State of New York. 

That Job You Are After. By W. C. AckeErty, 
Personnel Office, New York Stock Exchange. 

The Mechanics of Public Relations, by Clark 
Be.peEN, Director of Public Relations, National Elec- 
tric Power Company. An address delivered at the 
1930 Convention of the Southeastern Division of 
the National Electric Light Association. Reprinted 
from the August, 1930, issue of the N. E. L. A. 
Bulletin. 

Before You Hire An Executive, Analyze the 
Job. By Epitn Kinc Donatp, Editor, The Amer- 
ican Management Association. 

The Necessity of Closer Relations Between 
Business and the Schools. Practical Suggestions 
from Business Men. Collected by CAMERON Beck, 
Personnel Director, New York Stock Exchange. 
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Preventing Unemployme: 
port of the Committee on Ste 
for the Prevention of Unempl 
Governor RoosEvELT on April 

An American Adventure. 
the Rural Electrification Con 
Agricultural and Mechanical 
1930. By Dempster MacMv 
Middle West Utilities Compa 

Getting Organized Coop 
LEWISOHN, Vice President a 
Copper Company. Alexande: 

The Teaching of Labor R 
ing Schools. An Informal Cc 
ing Educators called by PRroFet 
BALL, Dean, College of Engi 
versity, November, 1928. 

Unemployment and the 
Henry BrueEre, President, 
Bank, at the Convention of th 
of Mutual Savings Banks, W 
20, 1931. 


New Mem 


The following have joined 
berships in the Association sin 


Class C Compan. 


American Can Company 

James O. McKinsey & Comp: 
Class D 

Globe American Corporation 

Nachman Spring-Filled Corpo 

Stokes and Smith Co. 
Limited 

Better Packages, Inc. 

Bonnell Publications, Inc. 

International Tag Company 

Packaging Record 

Printers’ Ink Publications 

Products Development Compa: 

G. P. Putnam’s Sons 

Sales Management, Inc. 

A. B. Segur & Company 

Van Houten, Inc. 

Waldes Koh-I-Noor, Inc. 


From Other Countries 
Fraser Companies, Ltd.—Canz 
Hemingway & Robertson, Pty 
Individu 
One hundred and five ind 
joined the Association since J} 
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oyment. Preliminary Re- 
on Stabilization of Industry 
nemployment. Submitted to 
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[acMurpHy, Vice President, 
Company. 

Cooperation, by Sam A. 
dent and Treasurer, Miami 
xander Hamilton Institute. 
bor Relations in Engineer- 
mal Conference of Engineer- 
ProFessor Dexter S. Kim- 
tf Engineering, Cornell Uni- 
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dent, The Bowery Savings 
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ks, Washington, D. C., May 
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on since July 27, 1931. 
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|—Canada 
on, Pty., Ltd—Australia 
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ve individual members have 
since July 27, 1931. 
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Extra Copies of 
Publications Available 
to Members Only 
on 
Production 


Planning and Production Control—Their Functions 


and Relationshipe—Pie. 74. < . ...50<0ssc0ccccs0ee0 $ 


By G. W. Ramaker, Production, Michaels-Stern & Co. 
The Time Study Department—Its Place in the 


Factory Organization—Pro. 75.........ssccceess 
By A. L. Kress, Head, Central Planning Department 
United States Rubber Company. 


Who Should Control Inventory ?—Pro. 76....... 
By H. R. Maxwett, Office Manager, The Whitehead 
& Hoag Co. 
Industrial Diagnosticians—Pro. 77............... 
By Wastes N. Potakov, Walter N. Polakov & Com- 
pany, ne, 


General Management 


Price Fluctuations in Relation to Budgeting— 
i” eee os ae eee 


sy J. B. Deacon, Assistant to President, Tide Water 


Oil Company. 
The Controller—His Functions, Activities and Re- 
lationships with the Line ee ee and Other 
at Departments—G. M. 95.............. 
J. P. Jorpan, Partner, donc Harrison & 
Jordan. 
How the Retailer Merchandises Present Day 
Fashion, Style and Art—G. M. 97.............. 


By trwin D. Wotr, Secretary, Kaufmann Depart- 
ment Stores, Inc., and Austin Purves, Head, 
Design Atelier, R. H. Macy and Company, Inc. 


Personnel 


What is the Effect and Extent of Technical 


Changes on Employment Security ?—Pers. 1...... 
By D. D. Lescouter, Professor of Economics, Univer- 
sity of Wisconsin. 


How Are Age and Technical Changes Affecting 


Employment of Executives ?—Pers. 2............ 
By J. P. Jorpan, Partner, Stevenson, Harrison & 
Jord an. 


What Are the Flexible Age Requirements of Pen- 

sion Plans and How Do They Operate?—Pers. 4. 
By Grorce B. Buck, Consulting Actuary. 

The Pros and Cons of Hiring Age Limits—Pers. 5 


By E. Grosvenor PiLowMman, Industrial Relations Ad- 
viser, Associated Industries of Massachusetts. 


Marketing 


Customer Relationships and Service—Mark. 46... 
By C. R. Cary, W. C. Atten and H. F. Errincer. 
Sales Personnel Management: Cases—Mark. 49.. 
By E. E. Ames, Georce D. WuitTeFort and DANIEL 
Roy “FREEMAN. 
Making the Retailer a Better Distributor of Your 
AN NT OE oo i cs cat sue scosssess cease nes 
A Symposium edited by Jonn Svutiivan, Second 
Vice-President and Marketing Counsellor, The 
Thompson & Lichtner Co., Inc. 


 ergareenes of Extra Financial Incentives—Mark. 


By Cuartes W. Lytte, Director of Industrial Co- 
operation, New York University. 


5 


75 


1.00 


1.00 


. 
“I 
wn 


75 
15 


1.00 
1.00 


1.50 


15 





Industrial Marketing 


Trends in ow oe Sales Promotion and Adver- 
tising—I. M 
By Ducanne U. Wessrer, Advertising Manager, 
Cutler-Hammer, Inc. 
ae oe ag of Industrial Salesmen—I. M. 7.. 
Cc Cary, Vice-President in Charge of Sales, 
Leeds & Northrup Company. 
What’s Around the Corner in Industrial Market- 
ing ?— 8 
By Epwarp J. Meuren, Vice-President, McGraw-Hill 
Publishing Company, Inc. 
The Wholesaler’s Place in Industrial Marketing— 
I. M. 9 
‘ By Martin J. Wotr, Vice-President and General 
Manager, Electric Appliance Company. 


Office Management 


Should the Office and Factory Be Separated ?— 
O. M. 37 
By R. S. Mason, Office Supervisor, The Fuller Brush 
Company. 
Office Planning, Personnel and Service Depart- 
ments—Their Functions and Relationships—O. M. 


By Harotp C. Prennicke, Manager, Planning and 
Personnel, American Central Life Insurance Com- 
pany. 

Personnel Records and Reports—Their Purposes 
and Uses—O. M. 47 ; 

By Aten Everett, Manager Planning Department, 
Henry L. Doherty & Company. 

The Health of Office Workers—O. M. 48 

By Dr. Leveritr D. Bristort, Health Director, Ameri- 

can Telephone & Telegraph Company. 


The Association prints a small supply of extra 
copies of publications in order to meet the needs of 
members who wish extra copies for distribution 
within the company. 

From the list prices 


Individual members may deduct 20% 
Company members may deduct 50% 
and there are additional discounts 
for quantities 26-100, 101-250, etc. 


Orders for less than $1.00 net must be accom- 
panied by cash. 


AMERICAN MANAGEMENT ASSOCIATION 
20 Vesey Street New York, N. Y. 


Please send me your literature as checked above. 


Company 
Address 
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